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�e Brand



Brand Story
In the heart of India's diverse healthcare landscape, SehatUP emerges as a beacon of 
integrated well-being. Our journey begins with a vision to redefine healthcare, seamlessly 
weaving together the wisdom of Ayurveda, the precision of Homeopathy, and the 
advancements of Modern Science. 

We embarked on this path to empower individuals with holistic solutions, breaking barriers 
between disciplines to create a unified space for well-being. Every chapter of our story is 
etched with the commitment to transform lives, providing personalized care that addresses 
not just symptoms but also the very roots of health concerns. SehatUP is the narrative of 
integration, a narrative that resonates with every individual on their unique journey to health 
and vitality.



Brand Purpose
Our purpose is to foster a community where the pursuit of well-being is holistic, where 
Ayurveda, Homeopathy, and Modern Science harmoniously coexist to address the 
individual needs of every person. SehatUP's purpose is to be a guiding light, o�ering not 
just treatments but a transformative experience that inspires a profound connection with 
one's health journey.
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Brand Promise
We pledge to be your steadfast companion in redefining what well-being means—an 
unwavering promise of health, harmony, and a life truly lived.



Integrating expertise with
empathy for holistic well-being.



01

Brand Positioning
• The Heart - India
• The Origin - First
• The Power - Integrated (Homoeopathy, Allopathy & Ayurveda) 
• The Product - Digital Health Clinic
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India's First Integrated
Digital Health Clinic

The Heart The Origin The Power

The Product



Brand Identity



LOGO USAGE
Our logo is the visual embodiment of our brand 
identity. It serves as a symbol of recognition, 
encapsulating our values and essence. Consistent 
and proper logo usage is crucial to maintain its 
integrity. By adhering to logo guidelines, we ensure 
that its representation remains true to our brand's 
identity and resonates e�ectively across various 
mediums.



Homoeopathy
Works on the root cause - Point to Point

Modern Science / Allopathy
Symptomatic Relief - With Innovations & conversations

Ayurveda
Promotes overall wellness - One Start,

Smooth Path

Logo
Philosophy
SehatUP's logo is a symbolic 
embodiment of unity in diversity, 
reflecting the harmonious integration of 
three distinct sciences—Ayurveda, 
Homeopathy, and Modern Medicine. 
Divided into three geometric parts, each 
segment represents a unique scientific 
discipline, harmoniously coexisting 
within the simplicity of the design.



1.  Used the specified elements to create the monogram which    
  represent all the sciences and the integration between them.

2. Used of a soft edge typeface to keep whole logo allign with
    brand system 

Primary Logo



Sexual wellness

Hair loss

Weight management



Secondary Logo

Our single-color logos serve as another option , utilized when background colors are unsuitable for the primary and secondary logos. 
They come into play when backgrounds are crowded with various colors, ensuring our logo remains clear and easily visible, 

prioritizing visibility above all else.



Logo with Tagline
The logo and tagline combination encapsulates SehatUP's brand values of unity, 
harmony, and integration across di�erent medical sciences, making it instantly 

recognizable and memorable to its audience



India's First Integrated Digital Health Clinic

GOTHAM ROUNDED BOLD

GOTHAM ROUNDED REGULAR

GOTHAM ROUNDED MEDIUM



Clear
Space
The logo needs clear spacing to 
preserve its integrity and the visual 
impact. Always ensure adequate 
clear space around it.
The clear space around it is an 
integral part of the logo’s design, to 
ensure the logo can be seen quickly, 
uncluttered by other logos, symbols, 
artwork, or text.

1x

0.5x

0.5x

0.5x

0.5x0.5x

1x

1x
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Don’ts
The logo’s integrity cannot be compromised. Never tweak the 
logo or make alterations that aren’t specified in the variations. 
Here are some common examples of logo misuse.

Donot use monogram without 
circular edges

Donot squeeze the logo as 
per need

Donot decrease the opacity of 
primary logo.



Positive Red

#F12F46
C: 0
M: 100
Y: 70
K: 0

Shock Black

#1d1d1d
C: 72
M: 66
Y: 65
K: 76

Trust White

#FFFFFF
C: 0
M: 0
Y: 0
K: 0

Color
Palette
The brand’s colour palette contributes 
largely to its visual identity and 
therefore heavily influences consumer 
perception, reception and recall. A lot 
of care and consideration goes into 
defining this palette, and care must be 
taken to preserve the integrity of these 
colours.
Never steer away from this palette or 
the hierarchy of use as specified here



Pantone- 666 C

Sexual wellness

C: 23
M: 25
Y: 8
K: 0

C: 48
M: 44
Y: 11
K: 0

C: 59
M: 65
Y: 24
K: 4

C: 66
M: 67
Y: 39
K: 20

POSITIVE ENERGY & INTIMACY

Hair loss

C: 58
M: 33
Y: 28
K: 1

C: 69
M: 41
Y: 29
K: 3

C: 82
M: 54
Y: 33
K: 10

C: 89
M: 61
Y: 40
K: 21

NEUTRAL COLOUR, SYMBOLISING SKIN

Weight management

C: 23
M: 25
Y: 8
K: 0

C: 48
M: 44
Y: 11
K: 0

C: 59
M: 65
Y: 24
K: 4

C: 66
M: 67
Y: 39
K: 20

ASSOCIATED WITH DIETS & WEIGHT LOSS

Pantone- 7699 C Pantone- 452 C



GOTHAM ROUNDED BOLD

aA bB cC dD 0 1 2 3

aA bB cC dD 0 1 2 3

aA bB cC dD 0 1 2 3
GOTHAM ROUNDED REGULAR

GOTHAM ROUNDED MEDIUM

aA bB cC dD 0 1 2 3
ATRAMENT REGULAR

Typography
Typography is the art and technique of arranging types to 
make written language legible, readable and appealing 
when displayed. The arrangement of type involves 
selecting typefaces, point sizes, line lengths, line-spacing, 
and letter-spacing, as well as adjusting the space between 
pairs of letters.
Typography is what brings the text to life, making it 
visually engaging for the reader.



Advances in Telemedicine

Gotham Rounded Regular

Atrament Regular
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In recent years, telemedicine has emerged as a game-changer in the field of healthcare. With the 
rapid integration of technology into medical practices, patients can now access healthcare services 
remotely, breaking down geographical barriers and improving healthcare accessibility. 
Telemedicine o�ers benefits such as convenient virtual consultations, reduced healthcare costs, 
and the ability to monitor chronic conditions from the comfort of one's home. As technology 
continues to evolve, so does the potential for telemedicine to revolutionize the way we approach 
healthcare delivery.



Don’ts Type can lend clarity to your message. By employing a consistent type hierarchy, the 
readability of your communication becomes more clear and meaningful.
The example here gives you guidance on type hierarchy for SehatUP. In general, 
maintain a balanced contrast between titles, or subtitles, and body copy.

Texts always needs to be clearly 
visible. and use of italic font should be 
only to highlight specific words

For heading use only heading font 
mentioned in previous slide. and try 
to not use heading font for big 
paragraphs

Follow the color palete for all type of 
text and keep minimal use of color in 
one design 

DUMMY HEAD
In recent years, telemedicine has emerged as a 
game-changer in the field of healthcare. With the rapid 
integration of technology into medical practices, patients 
can now access healthcare services remotely, breaking down 
geographical barriers and improving healthcare accessibility. 
Telemedicine o�ers benefits such as convenient virtual 
consultations, reduced healthcare costs, and the ability to 
monitor chronic conditions from the comfort of one's home. 
As technology continues to evolve, so does the potential for 
telemedicine to revolutionize the way we approach 
healthcare delivery.

DUMMY HEAD
I n  recent  years,  te lemedic ine  has emerged as a  game-changer in  the 
�e ld  of  hea l thcare.  With  the rap id  integrat ion  of  techno logy  into  
med ica l  pract ices,  pat ients  can now access hea l thcare serv ices 
remote ly ,  break ing down geograph ica l  barr iers and improv ing  
hea l thcare access ib i l i ty .  Te lemedic ine  o�ers bene�ts such as 
conven ient  v irtua l  consu l tat ions,  reduced hea l thcare costs ,  and the 
ab i l i ty  to  mon itor  chron ic  cond i t ions from the comfort  of  one 's  
home.  As techno logy  cont inues to  evo lve ,  so  does the potent ia l  for  
te lemedic ine  to  revo lut ion i ze  the way we approach hea l thcare 
de l i very .

DUMMY HEAD
In recent years, telemedicine has emerged as a 
game-changer in the field of healthcare. With the rapid 
integration of technology into medical practices, patients 
can now access healthcare services remotely, breaking down 
geographical barriers and improving healthcare accessibility. 
Telemedicine o�ers benefits such as convenient virtual 
consultations, reduced healthcare costs, and the ability to 
monitor chronic conditions from the comfort of one's home. 
As technology continues to evolve, so does the potential for 
telemedicine to revolutionize the way we approach 
healthcare delivery.



Brand Voice & Tone
SehatUP's voice and tone embody a unique blend of 
expertise, empathy, and encouragement. We aim to 
be a trusted companion on your journey to holistic 
health, o�ering guidance, support, and a sense of 
empowerment every step of the way.



Brand Voice

Informative and Clear Inspirational and Encouraging Adaptable and Inclusive

Confident and Knowledgeable Compassionate and Supportive Uplifting and Optimistic



Confident and Knowledgeable: We speak with assurance, backed by the expertise of our multidisciplinary team. 
Our tone exudes confidence in our integrated approach, conveying trustworthiness and reliability in every 
interaction.

Compassionate and Supportive: At SehatUP, we understand that health concerns can be sensitive and personal. 
Our tone reflects compassion and support, ensuring that you feel understood, valued, and supported throughout 
your journey to wellness.

Informative and Clear: We communicate in a manner that is informative yet easily understandable. Complex 
medical information is broken down into accessible language, empowering you to make informed decisions 
about your health confidently.

Inspirational and Encouraging: We aim to inspire hope and motivate positive change. Our tone encourages a 
proactive approach to health, inspiring individuals to take charge of their well-being and embrace a healthier 
lifestyle.

Adaptable and Inclusive: Understanding the diversity of our audience, our tone is adaptable and inclusive. We 
tailor our communication to resonate with people from various backgrounds, cultures, and beliefs, ensuring 
everyone feels welcome and understood.

Uplifting and Optimistic: Even in the face of challenges, our tone remains uplifting and optimistic. We believe in 
the potential for improvement and strive to instill a sense of hopefulness in every interaction.



Brand Tone
SehatUP speaks with a harmonious blend of expertise and empathy, embodying a 
knowledgeable yet approachable tone. It resonates with the confidence of a seasoned 
healthcare provider while maintaining the warmth and understanding of a trusted friend.



Brand Values
Holistic Care: We believe in treating the individual as a whole, addressing the root 
cause of health concerns rather than just alleviating symptoms. Our integrated 
approach considers the mind, body, and spirit in every treatment plan.

Expertise & Innovation: SehatUP is committed to staying at the forefront of 
medical advancements. Our team comprises experts in allopathy, homeopathy, and 
Ayurveda who continually collaborate to bring forth innovative solutions for your 
health concerns.

Empathy & Respect: Compassion is at the heart of everything we do. We respect 
diverse perspectives and honor the unique needs of each individual, fostering a 
supportive and understanding environment.

Transparency & Trust: Trust is the cornerstone of our relationships. We maintain 
transparency in our treatments, providing clear information, honest assessments, 
and guidance to help you make informed decisions about your health.



Imagery &
Photography

Our imagery and photography capture the essence 
of our brand visually. They tell stories, evoke 
emotions, and enhance communication. Every image 
aligns with our brand's identity, reinforcing Brand 
Values.
Through carefully curated visuals, we convey 
authenticity, creativity, and relatability.



DO’S
• Consistent Style: Maintain a visual style that 

matches the brand's tone.
• Diversity: Show varied perspectives that reflect 

inclusivity.
• Storytelling: Capture images that convey the 

brand's message.
• High Quality: Use clear, well-composed, 

high-resolution images.
• Color Alignment: Ensure colors align with the 

brand's palette.
• Contextual Display: Showcase products/services 

in relevant scenarios.
• Consistent Editing: Maintain a unified editing 

style.



DON'TS
• Inconsistent Visuals: Avoid images conflicting 

with the brand's style.
• Lack of Diversity: Steer clear of limited 

representation.
• Misrepresentation: Don't convey messages 

contrary to the brand.
• Low Quality: Refrain from using blurry or 

pixelated images.
• Color Clash: Avoid using conflicting colors.
• Irrelevant Context: Ensure products fit their 

showcased context.
• Inconsistent Editing: Avoid abrupt style changes.



Design Elements



Primary Visual Elements
DENOTE THE 3 MEDICAL SCIENCES



A Geometric
Tree for Homeopathy
Symbol Explanation: The symbol is meticulously crafted 
as a graphical representation of a tree— an emblem of 
life, growth, and rooted wellness. The tree-like structure 
mirrors the profound philosophy of Homeopathy, which 
seeks to address health concerns at their very roots.



Upward Arrow in a
�under Shape with a
Plus Sign for Modern
Medicine
Symbol Explanation: The upward arrow within a thunder 
shape with a plus sign reflects the dynamic and 
fast-acting nature of Allopathy, often associated with 
modern medical practices. The thunder shape represents 
the power and e�ectiveness, and the plus sign reinforces 
the notion of enhancing the body's natural processes with 
medical interventions.



Leaf for Ayurveda
Symbol Explanation: The leaf represents the natural, 
herbal, and holistic approach of this ancient healing 
system. Ayurveda is deeply rooted in the use of herbs and 
plants for wellness. The leaf symbolizes Ayurveda's 
emphasis on promoting well-being through a balanced 
lifestyle, nutrition, and herbal remedies.



Secondary Elements to Support & Enhance the Communication

Gentle Drops

Symbol Explanation: The 
homeopathic icon shows a 
droplet with small white balls 
around it. These balls are 
sugar pills used in 
homeopathy. The "Gentle 
Drops" icon represents the 
gentle and natural approach 
of homeopathic medicine.

Two Pill Precision

Symbol Explanation: The 
modern medicine icon shows 
two tablets. It represents the 
pharmaceutical approach of 
modern medicine. The "Two 
Pill Precision" icon 
symbolizes the precise and 
e�ective nature of modern 
medical treatments.

Green Life

Symbol Explanation: The 
Ayurveda icon combines a 
green leaf with a tablet. It 
represents the natural and 
herbal approach of Ayurvedic 
medicine. The "Green Life 
Tablet" icon symbolizes the 
use of natural ingredients for 
health.



LAYOUT & GRID
Our layout and grid principles ensure visual consistency and harmony across all 
materials. By adhering to a consistent layout, we create a seamless and engaging 

brand experience.



THANK YOU FOR CHOOSING US AS YOUR WELLNESS PARTNERS

LET’S CONNECT! +91 87438 01920
Whatsapp Us or Call Us on

1
2
3

HOLISTIC EVALUATION
Consultation with the doctors
Personalised treatment plan

STARTING YOUR TREATMENT
Discreet packaging and free
door step delivery

CONTINUOUS ONGOING SUPPORT
Follow-up consultation
Progress report

YOUR TREATMENT JOURNEY

Ah, English – the language that proves laughter truly is 
universal. From tongue twisters that twist your brain into 
a pretzel to words that mean the opposite of what they 
say, navigating this linguistic playground is a wild ride. 
Ever tried explaining to your pet why 'bark' has multiple 
meanings? Or wondered why 'phonetic' isn't spelled the 
way it sounds? Don't worry, you're not alone in this 
whimsical word dance. English takes itself just seriously 
enough to keep us on our toes while leaving room for the 
occasional hilarious misstep. So, embrace the quirks, 
giggle at the grammar, and remember, even the most 
eloquent speakers have tangled with this language 
labyrinth. It's a linguistic circus, and you're the star 
performer – no grammar police required!

Ah, English – the language that proves laughter truly is universal. From tongue twisters that twist your brain 
into a pretzel to words that mean the opposite of what they say, navigating this linguistic playground is a 
wild ride. Ever tried explaining to your pet why 'bark' has multiple meanings? Or wondered why 'phonetic' 
isn't spelled the way it sounds? Don't worry, you're not alone in this whimsical word dance. English takes 
itself just seriously enough to keep us on our toes while leaving room for the occasional hilarious misstep. 
So, embrace the quirks, giggle at the grammar, and remember, even the most eloquent speakers have 
tangled with this language labyrinth. It's a linguistic circus, and you're the star performer – no grammar 
police required!

LAYOUT & GRID REFRENCE



Patterns & Textures
We are incorporating the halftone design element into our brand to elevate its premium quality and 
distinctiveness. The use of halftone will serve as a reference point throughout our branding e�orts. 
Primarily, we aim to utilize it in a monochromatic scheme, employing black on a sleek grey 

background (#1d1d1d)



sehatUP

I lost 10 kilograms in just three months 
thanks to a special plan made just for me. 
The help of the experts and their constant 
support made it happen. It was tough, but 
the good results make it all worth it. I'm 
really grateful to SehatUp for helping me 

reach my goal!

PATTERN & TEXTURE DESIGN 
REFRENCE



Visual Consistency
Visual consistency is the cornerstone of our brand's recognition and memorability. 
Across all touchpoints, we maintain Visual Element, ensuring that our brand is easily 
identifiable. This consistency establishes a cohesive and professional impression 

that resonates with our audience.



www.sehatup.com 01
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Iconography
Icons are powerful visual tools that enhance 
communication and reinforce our brand identity. Our 
iconography follows a consistent solid and filled style that 
aligns with our brand's visual language. 





Digital Presence



Website Design
Our website design is a digital extension of our brand's identity. It incorporates 
Key Brand Elements to create a visually engaging and user-friendly experience. 
With intuitive navigation, clear calls-to-action, and responsive design, our 

website serves as a seamless gateway to our brand.





 Social Media
On social media, we continue our brand story with engaging content. Posts reflect 
our Brand Voice/Tone, using Brand Visual Style to capture attention. Consistent 
use of Brand Colors and Imagery ensures immediate recognition, while thoughtful 

engagement fosters a loyal and interactive community.



sehatUP sehatUP sehatUP
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Print materials provide tangible brand experiences. From Business Cards to 
Brochures, each piece adheres to our brand guidelines. Consistent use of 
Logo/Colors/Typography across print materials reinforces brand recognition, 

leaving a lasting impression on our audience.

Brand Print Materials















Conclusion
In embracing these brand guidelines, we embark on a journey to create a strong, consistent, and 
resonant brand identity. With every detail, from our logo usage to our voice and tone, imagery, and 
beyond, we shape an identity that is recognizable, trustworthy, and uniquely ours.

By adhering to these guidelines, we ensure that every touchpoint reflects our core values, purpose, 
and promise. This commitment to consistency not only strengthens our brand's recognition but also 
deepens the connections we forge with our audience.

Remember that these guidelines are not rigid constraints but rather tools to empower creativity 
within a defined framework. Through these principles, we have the flexibility to adapt and evolve, 
all while maintaining a strong brand essence.

As we navigate the exciting journey ahead, let's keep in mind that each interaction, whether digital 
or print, is an opportunity to express who we are and what we stand for. By upholding these 
guidelines, we embark on a path toward lasting brand resonance and meaningful engagement.

For any inquiries, clarifications, or further assistance, don't hesitate to reach out to 
adityasonkar1996@gmail.com. Here's to the power of a unified brand identity and the remarkable 
experiences it will bring.


